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Purchasing Impact Estimator (PIE) Tutoria l 

Introduction  
This is a text-based tutorial for use of the Purchasing Impact Estimator (PIE).  There is also a video-based 
version online, accessible from the home page.  This tutorial is presented in 5 parts, showing how a 
person might use PIE: 

1. Registration, preferences, and navigating help 
2. Creating scenarios, and filling them with product purchases 
3. Contribution Analysis 
4. Copying and comparing scenarios (Comparison Analysis) 
5. Adding specific suppliers to a scenario 

 

Part 1: Registration, preferences, and help  
Upon arrival at the pie homepage, the user will be presented with a general overview of PIE.   

 
 
.ŜŦƻǊŜ ōŜƎƛƴƴƛƴƎΣ tL9 ǊŜǉǳƛǊŜǎ ǘƘŀǘ ŀ ǳǎŜǊ ƭƻƎ ƛƴ ǘƻ ǘƘŜƛǊ ŀŎŎƻǳƴǘ Ǿƛŀ ǘƘŜ ǘƻƻƭ ōŀǊ ƛƴ ǘƘŜ ōǊƻǿǎŜǊΩǎ ǳǇǇŜǊ 
right-hand corner.   

 
If he or she does not have an account, the user may create one for free.   

 
Registration is relatively straightforward.  The user must provide a valid email address (between 1 and 
250 characters long), and a valid password (between 4 and 120 characters long).   It is also necessary to 
ǎǇŜŎƛŦȅ ŀ άtǳǊŎƘŀǎƛƴƎ /ŀǘŜƎƻǊȅ {ȅǎǘŜƳΣέ which is effectively a product categorization system.  Most 
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users will be familiar with this type of product categorization, and more information on the two 
categorization systems offered by PIE (BEA and NIGP) is given in a small box at the bottom of the page. 

 
 
The άǇǳǊŎƘŀǎƛƴƎ ŎŀǘŜƎƻǊȅ ǎȅǎǘŜƳέ ŎƘƻǎŜƴ ōȅ ǘƘŜ ǳǎŜǊ Ƴŀȅ ƭŀǘŜǊ ōŜ ƳƻŘƛŦƛŜŘ ƛƴ ǘƘŜ ǳǎŜǊ ǇǊŜŦŜǊŜƴŎŜǎ 
area.  To access user preferences while logged in, select the email address in the upper right toolbar.   

 
The user then may modify his or her purchasing system.  This will later affect the list of product 
categories that are offered to the purchaser in each scenario.   For example, if NIGP is selected as a 
preference, then new purchasing scenarios will offer a list of NIGP sectors into which a purchaser may 
enter their purchases. 
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Passwords may also be modified from this page, as well as storing some basic optional information 
about the user. 

 
 
 
Finally, access to the help area is located in many places throughout the pie website.  On each page, 
ǘƘŜǊŜ ƛǎ ŀ άƘŜƭǇέ ƭƛƴƪ ƛƴ ǘƘŜ ǳǇǇŜǊ-right toolbar.   

 
This is a direct link to the help homepage.   
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The homepage is composed of a graphic, and some other general information.  The graphic is clickable, 
and will direct the user to help web-pages that are relevant for the most used PIE webpages. 

 
 
 

On the most used pie webpages, there is a help icon, , that links to the help page that is relevant for 
that page.  Each help page has a navigation bar with one link to the main help area: 
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Part 2:  Creating scenarios, and filling them with product purchases  
Once the user is registered and logged in, the first step is to create a purchasing scenario.  This is similar 
to a shopping cart, where product purchases are added to a scenario.  The scenario can be analyzed to 
ŘŜǘŜǊƳƛƴŜ ǿƘƛŎƘ ǇǊƻŘǳŎǘǎ ŎƻƴǘǊƛōǳǘŜ Ƴƻǎǘ ǘƻ ǘƘŀǘ ǎŎŜƴŀǊƛƻΩǎ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ƛƳǇŀŎǘ όŎƻƴǘǊƛōǳǘƛƻƴ 
analysis), or scenarios can be compared to each other (comparison analysis).  These types of analysis are 
dealt with in later parts of the tutorial.  First, the scenario must be created and filled with purchases. 

 
¦Ǉƻƴ ŦƛǊǎǘ ŀǊǊƛǾŀƭ ŀǘ ǘƘŜ ΨƳŀƴŀƎŜ ǎŎŜƴŀǊƛƻǎΩ ǇŀƎŜΣ ǘƘŜ ǳǎŜǊ ǿƛƭƭ ƴƻǘ ƘŀǾŜ ŀƴȅ ǎŎŜƴŀǊios.  He or she will be 
prompted to create one.  Creating a scenario is accomplished in the lower screen area by typing a name, 
ŘŜǎŎǊƛǇǘƛƻƴΣ ŀƴŘ ŎƭƛŎƪƛƴƎ ǘƘŜ άŎǊŜŀǘŜ ƴŜǿ ǎŎŜƴŀǊƛƻέ ōǳǘǘƻƴΦ 

 
 
The name and description of the new scenario will then appear in the above table, ready to be edited. 
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¢ƘŜ ǘŀōƭŜ ǘƘŀǘ ƭƛǎǘǎ ǘƘŜ ǳǎŜǊΩǎ ǎŎŜƴŀǊƛƻǎ ƛǎ ǉǳƛǘŜ ŦƭŜȄƛōƭŜΦ  Lǘ Ŏŀƴ ōŜ ǎƻǊǘŜŘ ŀƴŘ ǎŎŜƴŀǊƛƻ ƴŀƳŜǎ ŀƴŘ 
descriptions are editable in place.  The cursor will turn into a hand when it hovers over editable fields.   
 
 

 
¢ƻ ŜŘƛǘ ǘƘŜ ǘŀōƭŜ ƛƴ ǇƭŀŎŜΣ ŎƭƛŎƪ ƻƴ ǘƘŜ ǘŀōƭŜ ŎŜƭƭΣ ƳŀƪŜ ƳƻŘƛŦƛŎŀǘƛƻƴǎΣ ŀƴŘ ǇǊŜǎǎ άhYΦέ  LŦ ȅƻǳ Řƻ ƴƻǘ ǿƛǎƘ 
ǘƻ ƳŀƪŜ ŎƘŀƴƎŜǎΣ ǎŜƭŜŎǘ άŎŀƴŎŜƭΦέ  

 
 
Each scenario has three icons that represent the ability tƻ ƳƻŘƛŦȅ ǘƘŜ ǎŎŜƴŀǊƛƻΩǎ ǇǊƻŘǳŎǘ ǇǳǊŎƘŀǎŜǎΣ ǘƘŜ 
ability to copy the scenario (including its purchases), and the ability to delete the scenario completely.  

 
¢ƘŜ άaƻŘƛŦȅέ ƛŎƻƴ ƛǎ ŀ ŘƛǊŜŎǘ ƭƛƴƪ ǘƻ ǘƘŜ ǎŎŜƴŀǊƛƻΩǎ ǇǳǊŎƘŀǎŜǎΦ  ¢ƘŜ άƳȅ ǇǳǊŎƘŀǎŜǎέ ǇŀƎŜΩǎ ǇǊƛƳŀǊȅ 
purpose is to record the dollar amount purchased of each product category.   When a scenario is new, 
PIE will offer ǘƘŜ ǇǳǊŎƘŀǎŜǊ ǿƛǘƘ ŀ ƭƛǎǘ ƻŦ ǇǊƻŘǳŎǘ ŎŀǘŜƎƻǊƛŜǎ ōŀǎŜŘ ƻƴ ǘƘŜ ǳǎŜǊΩǎ ǇǊƻŘǳŎǘ ŎŀǘŜƎƻǊȅ 
preference (modifiable in user preferences area ς see part 1 above).   The $ amount column will be 
blank for the user to enter their custom purchases. 
 
Each purchase is saved when the cursor leaves a text box.   A yellow flash across the row is the visual 
signal that a row has been autosaved.  After each autosave, the environmental impact of the product 
category is re-calculated in the table.   
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¢ƘŜ ғŜƴǘŜǊҔ ōǳǘǘƻƴ όŀƭǎƻ ŎŀƭƭŜŘ άǊŜǘǳǊƴέ ƻƴ ǎƻƳŜ ƪŜȅōƻŀǊŘǎύ ƛǎ ŀ ŎƻƴǾŜƴƛŜƴǘ ǿŀȅ ǘƻ ƳƻǾŜ ǘƘŜ ŎǳǊǎƻǊ ǘƻ 
the next product category row.   

 
 
¢ƘŜ άƳȅ ǇǳǊŎƘŀǎŜǎ ǇŀƎŜέ ǘȅǇƛŎŀƭly shows one impact category at a time.  This impact category can be 
ǘƻƎƎƭŜŘ ǿƛǘƘ ǘƘŜ ŘǊƻǇŘƻǿƴ ōƻȄ ŀǘ ǘƘŜ ǘƻǇ ƻŦ ǘƘŜ ǘŀōƭŜΣ ǘƛǘƭŜŘ ά ±ƛŜǿƛƴƎ LƳǇŀŎǘ /ŀǘŜƎƻǊȅΦέ   
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An important note is that help information for the my purchases page, in addition to being available in 
the top toolbar, is accessible ǘƘǊƻǳƎƘ ǘƘŜ ƘŜƭǇ ƛŎƻƴ ƴŜȄǘ ǘƻ ǘƘŜ ǎŎŜƴŀǊƛƻΩǎ ǘƛǘƭŜΦ 
 

 
 
{ƻǊǘƛƴƎ ƛǎ ŀƴƻǘƘŜǊ ƛƳǇƻǊǘŀƴǘ ŎŀǇŀōƛƭƛǘȅ ƻŦ ǘƘŜ άƳȅ ǇǳǊŎƘŀǎŜǎέ ǇŀƎŜΦ  ¢Ƙƛǎ Ŏŀƴ ōŜ ŀŎŎƻƳǇƭƛǎƘŜŘ ōȅ 
clicking on a table header.  Sorting is very useful to determine which products are contributing most to 
the overall impact in an impact category.

 
 
 
 
 
 



9 
 

 

Contribution Analysis  
A scenario can be analyzed either in a table, or graphically to determine which products contribute most 
to its environmental burden.  Contribution analysis in the table is described above, and consists of 
sorting the table in the my purchases page so that the largest contributors to an environmental impact 
filter to the top. 

 
 
The same contribution analysis can be ǇŜǊŦƻǊƳŜŘ ƎǊŀǇƘƛŎŀƭƭȅ ƛƴ ǘƘŜ άŀƴŀƭȅȊŜέ ǎŜŎǘƛƻƴ ƻŦ ǘƘŜ ǿŜōǎƛǘŜΣ 
accessible from the main navigation bar. 

 
! ƭƛǎǘ ƻŦ ǘƘŜ ǳǎŜǊΩǎ ǎŎŜƴŀǊƛƻǎ ƛǎ ŘƛǎǇƭŀȅŜŘΦ  /ƻƴǘǊƛōǳǘƛƻƴ ŀƴŀƭȅǎis requires that one scenario be selected, 
and the άŀƴŀƭȅȊŜ ŎƻƴǘǊƛōǳǘƛƻƴέ ōǳǘǘƻƴ ōŜ clicked. 
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This will generate a number of pie charts that describe how each product category contributes to the 
ǎŎŜƴŀǊƛƻΩǎ ǎǇŜƴŘƛƴƎΣ ŀƴŘ ŘƛŦŦŜǊŜƴǘ ŜƴǾƛǊƻƴƳŜƴǘŀƭ ƛƳǇŀŎǘ ŎŀǘŜƎƻǊƛŜǎΦ 
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Copying and comparing scenarios (Comparison Analysis)  
Once the first scenario has been created, it may serve as an excellent template for other scenarios.  
¢ƘƻǎŜ ƻǘƘŜǊ ǎŎŜƴŀǊƛƻǎ Ƴŀȅ ǊŜǇǊŜǎŜƴǘ ŘƛŦŦŜǊŜƴǘ ǇǳǊŎƘŀǎƛƴƎ ȅŜŀǊǎΣ ƻǊ ǾŀǊƛƻǳǎ άǿƘŀǘ-ƛŦέ ǇǳǊŎƘŀǎƛƴƎ 
ǎŎŜƴŀǊƛƻǎΦ  ! ǎŎŜƴŀǊƛƻ Ƴŀȅ ōŜ ŎƻǇƛŜŘ ǎƛƳǇƭȅ ōȅ ŎƭƛŎƪƛƴƎ ƻƴ ǘƘŜ άŎƻǇȅέ ƛŎon in its row.   

 
¢ƘŜ ŎƻǇȅ ōǳǘǘƻƴ ǿƛƭƭ ƎŜƴŜǊŀǘŜ ŀ ƴŜǿ Ǌƻǿ ƛƴ ǘƘŜ ǎŎŜƴŀǊƛƻǎ ǘŀōƭŜ ǘƛǘƭŜŘ άŎƻǇȅ ƻŦ ȄΦέ 
 

 
The title and description of the copy may be modified by clicking on the name and description table cell 
of the new scenario. 

 
 
The copy will also ŘǳǇƭƛŎŀǘŜ ǘƘŜ ƻǊƛƎƛƴŀƭ ǎŎŜƴŀǊƛƻΩǎ ǇǳǊŎƘŀǎŜǎΦ  Lǘ ǘƘŜƴ ƳŀƪŜǎ ǎŜƴǎŜ ǘƻ άƳƻŘƛŦȅέ ǘƘŜ ƴŜǿ 
ǎŎŜƴŀǊƛƻΩǎ ǇǳǊŎƘŀǎŜǎΦ 
 


